The Framing Effect, Prospect Theory, and Their Implications at Robert Morris University
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I. [bookmark: _GoBack]Introduction
a. Prior research and implications
i. Penalty vs. Discount - http://s3.amazonaws.com/fieldexperiments-papers/papers/00331.pdf
ii. Inferior Option (need to find published paper still) - http://www.economist.com/blogs/democracyinamerica/2009/05/the_independence_of_irrelevant and http://www.ted.com/talks/dan_ariely_asks_are_we_in_control_of_our_own_decisions?language=en
iii. Prospect Theory - http://www.princeton.edu/~kahneman/docs/Publications/prospect_theory.pdf
iv. Framing of Decisions - http://www.cog.brown.edu/courses/cg195/pdf_files/fall07/Kahneman%26Tversky1986.pdf
v. Asian Disease Problem - http://shookrun.com/documents/framingtvkahn.pdf
II. Methodology
a. Participants 
b. Design of survey
i. Positive Framing
ii. Negative Framing
iii. Loss Aversion and Risk
III. Results/Expected Results
a. Analyze data
b. Identify trends
c. Identify deviations from prior data (if any)
IV. Conclusion
a. Interpret data and results
b. Determine relevance of data
V. Discussion
a. Broader impact of research
b. Future experiments
c. Questions raised by research



